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MESSAGE FROM THE PRESIDENT

‘ ‘ At Kobo, corporate responsibility is increasingly integral to how we do
business. Annually, we evaluate how our operations impact our people,
our partners, our communities, and the planet. This accompanylng

report is a transparent review of where we stand, what w e 6 doere, and
where we need to go.

In recent years, we advanced key initiatives in sustainability, ethics, and
social impact. We are working to improve our supplier oversight,
increase employee training on critical topics like discrimination and data
security, and to reduce our emissions and improve resource efficiency.
We also continue to align our practices with the UN Global Compact
and the Sustainable Development Goal, because we know global
responsibility starts at the local level.

We know the environmental challenges ahead are complex, but we are
prepared to face them with science, accountability, and collaboration.

We are committed to steady progress, year after year, for long-term
transformations. That means setting targets, measuring results, and
holding ourselves accountable.

David Schlossman

Thank you for your attention and support which is necessary for the

company to meet its corporate social responsibility goals. President

KOBO

www. koboproducts.com



Company
Introduction

KOBO

www. koboproducts.com




COMPANY INTRODUCTION

Define Kobo KOBO

MANUFACTURER & DISTRIBUTOR OF COSMETIC RAW MATERIALS

Since 1987, Kobo has provided innovative, technology -based
raw materials to the cosmetic industry.
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The product range _includes:

Mineral Sunscreen Actives, Sunscreen Boosters, Film Formers,
Delivery Systems & Actives, Esters, Surface Treated Pigments,
Pigmentary Dispersions, Color Concentrates, Special Effect Pigments,
Microspheres, Specialties, Fillers & Fibers
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https://www.koboproductsinc.com/Products_Categories.aspx

1987 & ‘ 1988

Incorporated in New Jersey. Commenced representation of Toshiki Pigment Acquired cosmetic division of Biovector Therapeutics and
Started producing surface (Nikko Chemicals CO., LTD) established Kobo Products, SAS in France
treated pigments Started producing dispersions in the USA on Montrose Ave (K1)

2008 | 2006

Opening Kobo Dispatek Expanded production of surface treated pigments
to serve Japanese market in factory on St. Nicholas Ave (K3)

2009

Started dispersion production at Kobo SAS (France) Established Application Lab in Brazil and later opened
Registered NJ facilities with FDA Kobo Brazil Ltda to serve the Brazilian market
Entered collaboration agreement with Sumitomo Osaka Cement

2020

Launched webinars in USA and Europe Opened Kobo Products Ltd. in the
Expanded plant for treated pigments UK with Europe Applications Lab
in Labége, France

Wednesday .
Webinars, (o

Wieh KOBOI\"'} Nao Filter

T KQBO

2021 2023 2024

Launched podcast on multiple platforms Established Kobo Asia Pacific in Tokyo, Japan, to Redefined Webinar/ Podcast Ecosystem

Entered strategic partnership with Symrise serve the Asian and Pacific cosmetic markets

Cosmetics Ingredients to accelerate global growth
www. koboproducts.com
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COMPANY INTRODUCTION

Global Activities KOBO & ¢

OVER 200 EMPLOYEES LOCATED AROUND THE WORLD oy g ‘ & 3. |

) | k Internationally established
distribution network

! ’f
Kobo Dispatek - JAPAN »

y S
ASIA PACIFIC (£
o af Representation in 6 continents, in
over 30 countries, from over 30

companies!

i ® 9

Application Production  Sales Staff
Lab Locations Sites Location
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COMPANY INTRODUCTION

Key Technologies KOBO

Kobo Products specializes in advanced technologies for the cosmetics and
personal care industry. Our expertise includes surface treatment and
modification of raw materials to enhance performance, as well as the
development of effect pigments that create unique visual finishes. We excel
In dispersing particulates evenly in our pigmentary and UV dispersions and
designing delivery systems to improve the release of active ingredients.

é,\ FORMULATION OF COLOR COSMETICS
AND SUNSCREENS

Additionally, Kobo formulates

high-performance color cosmetics
and sunscreens that combine

Sl aesthetic appeal with functional

= ' , benefits, to support the creation of

DELIVERY SYSTEMS ) innovative, high-performance

RS cosmetic products.

|

SURFACE TREATMENT
AND MODIFICATION

DISPERSION
OF PARTICULATES

EFFECT PIGMENT
DEVELOPMENT
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CORPORATE SOCIAL RESPONSIBILITY & KOBO

At Kobo, we are committed to
building a more sustainable and
beautiful world. We believe that
businesses have a responsibility to
minimize their environmental impact
and promote  ethical, inclusive
practices throughout their
operations. Our goal is to minimize the
ecological footprint of our ingredients
and operations, while also supporting
the social development and well-being

of our employees and local
communities. Our approach to
sustainability is built on three
foundational pillars: Environmental

Stewardship, Responsible Sourcing,
and Social Impact.

Environmental Stewardship at
Kobo means actively reducing our

carbon footprint, managing water,
energy, and waste responsibly, and
protecting biodiversity. We strive to
develop innovative, sustainable
products that meet high standards of
safety and  performance  while
minimizing environmental harm.

Responsible Sourcing reflects our
commitment to transparency and
accountability across our supply chain.
We  conduct rigorous  supplier
assessments, enforce our Supplier
Code of Conduct, and uphold fair labor
practices, including the prevention of
child and forced labor. Through our
Responsible Sourcing Policy and
participation in initiatives like
COSMOS, NaTrue, the Responsible
Mica Initiative, and RSPO, we ensure

traceability and compliance with the
highest  ethical and regulatory
standards.

Social Impact is central to how we
operate as a company. We prioritize
the well-being, health, and safety of
our employees, support their growth
through training and career
development, and foster an inclusive
culture that values diversity and equity.

We also engage with local
communities  through philanthropic
programs and volunteering, while

upholding a strong commitment to
human rights throughout our global
operations.

Sustainability is not just part of our strategy;,
It is a core value that guides every decision we make.

KOBO
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CSR AT KOBO

CSR Pillars KOBO

CORPORATE SOCIAL RESPONSIBILITY PILLARS

V4

A Carbon Footprint Reduction A Supplier Due Diligence A Employee Well-Being

A Ressources Management A Fair Labor Practices A Career Management & Training
A Sustainable Product Development A Sustainable Materials A Diversity, Equity & Inclusion

A Biodiversity Protection A Transparency & Traceability A Community Engagement

A Regulatory Compliance A Human Rights commitment



CSR AT KOBO

CSR Committee KOBO

Meet Kobodos Corporate Soci al Responsibility
to driving sustainability, ethical practices, and social impact across our global operations.

Luna Fascina Drew Missey Dylan Geiselman
Corporate Social US Corporate Social US Compliance Engineer
Responsibility Manager Responsibility Manager

Thierry Casenave Justine Marchand Alexandre Hugen Eliane Prado
Regulatory Manager FR EHS Coodinator BR Plant manager BR Quality Manager
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OUR ENGAGEMENTS

United Nations Global Compact

Since 2023, Kobo is proud to affirm its
commitment to the United Nations Global
Compact (UNGC), which serves as the foundation
for our dedication to achieving the Sustainable
Development Goals (SDGS).

By aligning our operations and strategies with the UN G C @en
principles on human rights, labour, environment, and anti-corruption,
we strengthen our accountability to all stakeholders. This
engagement reflects our broader commitment to responsible
business practices and continuous progress on Kkey social,
environmental, and governance (ESG) issues. Through this
framework, Kobo ensures that sustainability is integrated into every
aspect of our operations, guiding us in delivering long-term value to
our customers, partners, employees, and the communities we serve.

KOBO
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OUR ENGAGEMENTS

Sustainable Development Goals (SDGs) KOBO

www. koboproducts.com

As part of our sustainable development approach, we aimed at reducing the negative environmental and
social impact of our activities, Kobo Products is committed to aligning its actions with the United Nations'
Sustainable Development Goals (SDGs). Aware of the environmental and social challenges that the

cosmetics industry can generate, we aspire to transform our practices so that they actively contribute to
preserving the planet.
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OUR ENGAGEMENTS

GRI Report

STANDARDS

As part of our sustainable development journey, Kobo has
chosen to align the reporting of all its sites with a recognized
standard to guarantee the transparency, rigor and
comparability of its reporting. By integrating the GRI Standard,
we ensure that we meet the expectations of our stakeholders
while respecting international best practice in sustainability and
environmental responsibility.

*The GRI-aligned report can be
found at the end of the CSR Report.




OUR ENGAGEMENTS

ECOVADIS

EcoVadis is a globally recognized platform that evaluates companieso
sustainability performance across key areas such as environment, labor
and human rights, ethics, and sustainable procurement.

Kobo is committed to using the
EcoVadis assessment as a
benchmark to continuously improve
our sustainability practices  and
transparency . This independent
assessment helps us measure our
performance and identify areas for
improvement across our operations. As
we continue to enhance our internal
practices, we are dedicated to improving
our EcoVadis scored demonstrating our
accountability to stakeholders and our
ongoing commitment to responsible,
transparent, and sustainable business
practices.

Kobo began its sustainability journey
with EcoVadis in 2014 and has remained
dedicated to aligning with the pl at f o
continually evolving standards . As
EcoVadis becomes increasingly demanding
in awarding its medalsd reflecting rising
global expectationsd companies are
assessed on a percentile basis, meaning
their scores are relative to others evaluated.
As more companies improve, the
competition intensifies and the threshold for
medals becomes higher. This approach
encourages continuous improvement,
pushing Kobo to keep pace with best
practices in sustainable development and to
further integrate CSR principles into every
aspect of our business.




OUR ENGAGEMENTS

ECOVADIS

Kobo is Proud to have
been Awarded with the

GOLD MEDAL

by Ecovadis

2

ENVIRONMENT

GOLD | Top 5%

ecovadis

Sustamablllty Ratlng ’ \
SEP 2025 % 783

Overall score:

ENVIRONMENT | LABOR & HUMAN RIGHTS 83/100

ETHICS | SUSTAINABLE PROCUREMENT

Kobo's position is top 2% 98th percentile
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LABOR & SUSTAINABLE
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RESPONSIBLE SOURCING GOALS &

Ethics at Kobo

INITIATIVES

Kobo is committed to upholding principles of ethical behavior
both as an organization and within its workforce, and will not
tolerate any actions considered unethical, illegal, or harmful to
our reputation for honesty and integrity.

By 2030, Kobo aims to train
100% of employees, every
year, about ethics and
corruption.

Kobo collaborates with our
suppliers and contractors to
ensure they share our
commitment to environmental
and social responsibility. We
will encourage them to adopt
sustainable  practices and
consider environmental factors
In their operations.

OUR TARGETS:

A To integrate a sustainability
assessment into our new
supplier selection process
by 2030.

A By 2027, 100% of our raw
materials suppliers must
have signed our Supplier
Code of Conduct.




RESPONSIBLE SOURCING GOALS & INITIATIVES

Responsible Information Management KOBO

Kobo is committed to protecting the information critical to its
business operations and promotes generally accepted
information security best practices and standards . The company
also maintains appropriate confidentiality of proprietary or otherwise
sensitive information. Policies and procedures have been put in
place to utilize a range of physical controls to protect unauthorized
access to areas in which confidential or sensitive information and
equipment is stored and to ensure that obsolete data and materials
are disposed of properly, to prevent employees from purposely or
inadvertently sharing the ¢ o0 mp a ronfidential and/or proprietary
information with anyone outside of Kobo, and to ensure that all
employees are given the proper training and knowledge to
successfully participate in defending the ¢ o mp a ninfodnsation
against bad-actors. All control procedures are audited quarterly to
ensure that all procedures continue to be effective.

By 2030, The company will continue to train 100% of
OUR TARGETS: our employees with network access on information
security topics annually

By 2030, we will strive to maintain the number of
substantiated complaints regarding customer
privacy breaches and data loss at zero every year.
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